
Q2 Self 
Storage 
Benchmarking 
Highlights





Match Your Budget to Seasonality
May and June generated the highest click volumes so far this year but they were also among the months with the highest 
advertiser spend and cost per click.



Google Ads vs AI
2.





Container 
Storage 
Trends

3.



Close the container storage CVR gap
Container storage conversion rate has fallen sharply year on year compared to indoor and indoor/container storage.  



Offline 
Conversions

4.



What the benchmarking 
found
Accounts using offline 
conversion bidding achieved 
a 41% lead-to-customer 
conversion rate.
Accounts optimising around 
online conversions alone 
achieved 25–30%. 



Ad Messaging
5.



Remove vague claims from ads

This is where you would add 
a short sentence about this 

point.

HEADING 
IN HERE

This is where you would add 
a short sentence about this 

point.



Thank You
Q2 Self Storage Benchmarking Results + The Google Changes Affecting Enquiries and Occupancy

Webinar: 
Date: 27th August 10am
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